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Case	Study:	AdWords
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Performanc�	Result�

LAUNCH	A	BRAND	
NEW	CAMPAIGN

TARGET	THE	RIGHT	
MARKET

OPTIMISE	CAMPAIGN	
SETTINGS

Janet	Lev

The	Challenge The	Solution
Bella	Vista	is	a	nationwide	motel	chain	with	27	
locations	across	New	Zealand.	

The	challenge	was	simple	–	increase	bookings	year	
on	year	with	minimum	spend.

Tomahawk	SEM	experts	revamped	the	entire	
strategy	combining	Search	and	Display	campaigns	
and	advanced	targeting	for	the	nationwide	motel	
chain.	This	helped	drive	up	numbers	to	the	website,	
contributing	to	a	staggering	growth	in	conversions	
and	direct	bookings.

One	on	one	consultation	
with	industry	experts	to	
discuss	objectives,	goals	
and	expectations

A	comprehensive	review	
of	the	campaign	to	find	
out	what	works,	and	what	
changes	need	to	be	made

Mutual	agreement	with	client	
on	campaign	set	up,	budget	
and	goals

Set	up,	Optimise	and	
Launch	the	New	
Campaign

Monitor	results	and	
make	appropriate	
changes	to	the	
campaign	to	continue	
improvement

Extensive	
performance	
report	to	discuss	
wins,	
improvements	and	
next	steps

RETURN	ON	
INVESTMENT670%

	730.38%	1.6
CLICKS	INCREASEAVE	POSITION

Tomahawk	was	able	to	increase	the	conversion	rate	a	whopping	
233.29%

Campaig
	Highlight�

Tomahawk	was	able	to	increase	the	ROI	to	670%	for	a	minimal	
cost	and	maximum	return

Tomahawk	was	able	to	immediately	drive	direct	bookings	in	the	1st	
week	of	the	campaign

Tomahawk	was	able	to	increase	all	paid	campaign	key	metrics	
across	the	board	above	and	beyond	the	industry	standards.

Compare:	Year	on	Year
2015	vz	2016

MORE	DIRECT	
BOOKINGS

233.29%
CONVERSION	

RATE


